Gresham Civic Neighborhood Vision and Design District Update

1.Purpose

In 1995, the City of Gresham adopted the Gresham Civic Neighborhood Plan that outlined a
vision of a transit-supported and walkable neighborhood, with convenient places to live, work,
and shop. After nearly 20 years of change, the City is working with residents, businesses,
property owners, and other interested parties to update the envisioned future of Civic
Neighborhood.

This Public Engagement Summary provides an overview of the engagement process for project
outreach and summarizes key findings and neighborhood values that describe the envisioned
future of Civic Neighborhood. The planning team will use this information to develop the
Framework Plan that will guide further planning and policy refinements for the neighborhood.

This project has generated a substantial number of ideas, comments, and opinions from across
the community. As a summary of outreach, this document attempts to generalize key findings
and vision elements for the future of Civic. More detailed results can be found in individual
summaries of the outreach activities generated during this project (see Appendix).

2.0Outreach Overview

The following summarizes public outreach opportunities that occurred from September 2016
through the date of this report. In addition, the City conducted earlier outreach to gauge
interest and opinion on the Vision Update Project, including a discussion at the January 25, 2016
Northwest Neighborhood Association meeting, a Community Forum on February 16, 2016 and
an online survey.

9 Civic Neighborhood Vision Survey: Between
September 13, 2016 and October 14, 2016, the
planning team administered a public survey to
collect feedback about the vision for Civic
Neighborhood. A total of 167 individuals
responded to the online survey, including 134
fully completed and 33 partially completed | Build and strengthen trust;
surveys. The City also handed out abbreviated
versions of the survey at public events to interact

with visitors of Civic and increase awareness of the
project. 7 Collaborate and inform

decision-making;

Outreach Goals

There are six goals that guided
direction of the public outreach
process, further defined in the
project’s Public Engagement Plan.

91 Create opportunities for
inclusive participation;

9 Stakeholder Focus Groups: On September 15,
2016, the planning team held four informational
focus group interviews with a total of 11
organizations. Attendees at the different sessions 1 Facilitate early and ongoing

9 Build long-term capacity for civic
engagement;

included stakeholders from government agencies, participation; and
neighborhood associations, businesses interests, q Communicate the vision and
and educational entities. related benefits.
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1 Community Visioning Workshop: On
Thursday, September 29, 2016, the
planning team held a workshop to
discuss opportunities and challenges
facing the neighborhood. After a
presentation on existing conditions,
participants were engaged in an
interactive, small group activity to
identify their envisioned future for Civic
Neighborhood, including preferred
locations for different land uses and
development intensities (photo at left).

Student Workshop: In October 2016,
City staff met with Gresham High School
students using the format and materials
from the Community Visioning
Workshop.

! Design Preferences Workshop: Using

findings from earlier outreach activities,
Above: September 2016 Community the planning team developed potential
Visioning Workshop. vision and design elements for Civic
Neighborhood. On November 15, 2016,
the planning team held a public meeting
to discuss these emerging vision and
design elements. Following an overview
presentation, meeting participants used
electronic polling to vote for their
preferred design examples across a
variety of topics including transportation,
building design and more.

9 Visual Preference Survey: Using the materials and concepts from the Design
Preferences Workshop, the planning team administered a second online public survey to
test draft vision ideas and design preferences for Civic Neighborhood. Between
November 21, 2016 and January 4, 2016, a total of 993 individuals responded to the
online survey, including 696 fully completed and 297 partially completed surveys.

1 Project Website: Using the City of Gresham's website, the City hosted the project
webpage to post and share project news, updates and documents throughout the
course of the project, at greshamoregon.gov/Civic/.

9 Social Media and Emails: The City also relied on Facebook, NextDoor and emails to
broaden outreach and participation. On one Facebook post, the City received over
4,200 post clicks.
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3.Key Findings Summary

The feedback collected across the different engagement activities highlighted a wide range of
ideas and opportunities for Civic Neighborhood. The following key findings are organized
around five general categories: connectivity, land uses, building design, neighborhood image,
and public spaces and parking.

Connectivity

Safe, connected and walkable streets and trails were identified as important or very important
by 88.4 percent of respondents to the Visual Preference Survey, more than any other vision
element.

9 Efficient connections within Civic: Outreach participants noted that several good
pedestrian connections exist within Civic and specifically identified the MAX and
Wy'East Way Path as major assets. However, several participants had concerns that
some uses were too far apart and there was an inability to quickly get from one place to
another across the neighborhood. In particular, the northeastern portion of Civic was
identified as being difficult to access as a pedestrian from the southern portion of the
neighborhood, including Gresham Station.

Greater emphasis on pedestrian-oriented design, with improvements to safety,
circulation, and comfort was identified as a priority for increasing connectivity. There was
also interest in improving or adding a pedestrian MAX crossing and providing a new
east-west connection through the neighborhood.

1 Safe street design: Many
respondents stressed the
importance of safety in the
design of streets and trails.
Visual Preference Survey
participants expressed a
preference for street designs
with separated lanes for
different travel modes
(walking, biking and driving).
A majority of respondents
also preferred pedestrian
crossings with wide
landscaped medians and off-
street bike parking (as
compared to on-street).

There was also support = i M-
expressed for updating Above: Nearly 53 percent of Visual Preference Survey
street layout requirements to participants indicated they really like this photo showing
allow for greater design separated lanes for different travel modes for Civic
f|eX|b|||ty Neighborhood.
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1 A better connection with Downtown Gresham: Participants indicated that Civic should
have a better connection to Downtown. Connectivity ideas included visual cues or
signage between these neighborhoods, as well as improved street crossings and access
to transit and off-street trails. The corner of NW Eastman Pkwy. and NW Division St. was
noted as an important intersection connecting the Downtown and Civic Neighborhoods.

1 Traffic: Traffic was also noted as a concern by some participants. However, when asked
about future streets and trails in the Visual Preference Survey, slowing traffic was
identified as the lowest priority.

Land Uses

1 Mix of uses: Supporting a variety of housing
opportunities and providing more places for people to
work, shop, and seek entertainment were important
values that emerged in several public outreach activities.
Many participants expressed interest in having a mix of
everything in a convenient setting, with others pointing
to a need to balance how land is used neighborhood-
wide to avoid over-reliance on commercial or housing

Defining Quality

Participants frequently used the
term “quality” to describe desired
businesses, housing, building
designs, streets and public spaces.
Though a subjective term, open-
ended responses to the surveys
provide some examples to better

uses.

define quality.

9 Building on medical and educational uses: f High-end or upscale
Participants noted that medical and education-based 9 P
uses in Civic are doing well and should continue to be T Unique or one-of-a-kind in
part of the future. Gresham
. . . High i
1 Food, entertainment and nightlife: Participants iginer e 093
expressed interest in bringing a grocery store, Family friendly
entertainment destinations and additional dining Businesses that support healthy
options into Civic. In particular, participants indicated a living and eating
9 Accessible
and Diversity
Sustainability and use of green
materials
Durable and well maintained
T Well-lit and clean
q 1 Avoiding strip development and
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"dead zones”
Security/safety

Consistency



